
    LIST OF ISO 20252:2019 CERTIFIED COMPANIES – JUNE 2026 

 

No. Company Certified to ISO 20252 

1 Accent Marketing & Research 

2 Acumen Field Ltd 

3 Adelphi Research 

4 Beaufort Research Ltd 

5 BMG Research Ltd 

6 Business Vision Holdings Ltd (incorporating Acuigen Ltd & CustomServe Ltd) 

7 Catalyx Ltd 

8 Cobalt Sky 

9 Criteria Fieldwork Ltd 

10 Critical Research Ltd 

11 Dynata Global UK 

12 Explain Market Research Limited 

13 
Fifty5Blue Sweden AB; Fifty5Blue Norge AS; Fifty5Blue Finland Oy; Fifty5Blue 
Denmark ApS (trading as Fifty5Blue) 

14 Fifty5Blue UK Ltd (formerly Kantar Media UK) 

15 Healthcare Research Worldwide Limited 

16 IFF Research Ltd 

17 Impact Health Ltd 

18 Impact Research Ltd 

19 Ipsos - Bulgaria 

20 Ipsos Interactive Services SRL - Romania 

21 IPSOS LIMITED 

22 IPSOS LIMITED GHANA 

23 Ipsos UK Limited 

24 IPSOS NIGERIA LIMITED 

25 Ipsos（China) Consulting Company Limited 

26 Kadence International 

27 Kantar UK Limited trading as Kantar Insights Division 

28 KGS 

29 Lake Market Research 

30 Leftfield Associates Ltd 

31 LISTEN (CHONGQING) DATA TECHNOLOGY CO., LTD. 

32 MMR Research Worldwide Ltd 

33 NatCen Social Research 

34 Navigator Insight Ltd (formerly QA Research Ltd) 

35 New Fieldwork Company Ltd (The) 

36 Opinion Research Services Ltd 

37 Perspective & Perspective Docklands 

38 Pexel Ltd 

39 Phoenix MRC Ltd 

40 Picker Institute Europe 

41 Progressive Partnership 

42 QRS Market Research 

43 RCU Ltd 

44 Research Resource Scotland Ltd 
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45 Researchers at Crown - (formerly Teamsearch Market Research Services) 

46 RONIN Corporation 

47 SS Holdings Group, LLC, Schlesinger Group UK Limited, Schlesinger Global, LLC 

48 Survey & Marketing Services Ltd (SMS) 

49 Underglade Ltd (t/a Viewpoint) 

50 Yonder Consulting Ltd 

 

Please note: Only those organisations which are certified to ISO 20252 by UKAS accredited certifying 

organisations (i.e. MQA and SGS) are included in this list. 


